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The Challenge

 Reaching the right people
 Explaining what we have to offer
e Getting them to use our material



The Answer:

Strategic Partnerships



Strategic Partnerships ....

Engagement



Building
Partnerships...

Find
Common
Ground




A
AR

American Driver and Traffic Safety
Education Association




*NASRO

National Association of
School Resource Officers

THE world’s leader in school-based policing



Engagement



Engagement

Helping Create and
Communicate

A Message






Engagement Gets
Results !

e Dozens of schools participated

e The kids got local police and
businesses involved

 They got seat belt messages on
local radio, cable and
newspapers

e Seat belt usage went up to 98%

e Some schools had a 30%
increase






Drive2Llife partners

MSCHOLASTIC




1,800+ entries
TV: 15mm viewers Ad value: S300K

MSCHOLASTIC
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National Association of
School Resource Officers

THE world's leader In school-based polieing
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INTERNATIONAL American Driver and Traffic Safety
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David Reich  david@nrsf.org

The National Road Safety Foundation




	Slide Number 1
	Slide Number 2
	The Challenge
	��The Answer:��Strategic Partnerships
	Strategic Partnerships ….���Strategic Partnerships ….��Engagement
	Building Partnerships…
	Slide Number 7
	Slide Number 8
	           Engagement
	Engagement
	Slide Number 11
	Engagement Gets Results !
	Slide Number 13
	Drive2Life partners
	1,800+ entries�TV: 15mm viewers   Ad value: $300K
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Partnerships…
	              David Reich       david@nrsf.org

