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OutlineOutline

 Effective suicide prevention

 Relevant resources Relevant resources
– Media recommendations
– “Postvention” guidance– Postvention  guidance
– Crisis support
– Other state and community organizationsOther state and community organizations

 Role of railroad stakeholders: Questions to ponder



Spectrum of Suicide Prevention and Response

Prevention Intervention & Response
TreatmentTreatment

Stop problems Intervene early; - Respond to crises
from occurring provide effective - Assist after a suicide 
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Like Trespassing Prevention, Suicide 
P ti I lPrevention Involves…

 A population focus

 A t ti l i A systematic planning process
– Data  Analysis  Intervention  Evaluation

 Identification of multiple contributors (“risk & protective factors”)

 Multiple solutions



I. Recommendations for Reporting on Suicide

• Problem: media coverage can 
increase the risk of suicide in 
vulnerable individuals
(“contagion”).

– Solution: Research-Based, ,
Consensus Recommendations



Example Recommendations
(S h d t f ll)(See handout for all)

↓ Amount, duration and prominence of coverage↓ , p g

↓ Dramatic, graphic, or sensational headlines/images

↓ Glamori ing the death↓ Glamorizing the death

↓ Normalizing suicide, presenting it as a solution to problems

↓ Explicit description of method, make method seem attractive

 Accurate information about suicide

 Suicide is preventable there is help and hope Suicide is preventable, there is help and hope

 Resources, how to get help for self or others









…the train couldn't stop in time…

…unsuccessfully tried to stop in time….

“[Spokesperson] said people have to either buy a ticket or 
jump the turnstiles in order to get into the [subway] system, 
whereas on railroads like [System A or System B] a personwhereas on railroads like [System A or System B] a person 
can simply walk onto the tracks.”





Also, consider general tone

“By 4 p.m., [spokesperson] said, all trains were operating 
h d l ”on schedule.”

"A i h d t i th il d i ht"Again, you had someone trespassing on the railroad right-
of-way…"

“
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EVIDENCE OF MEDIA RECOMMENDATIONS’ EFFECTIVENESS
SUICIDES IN THE VIENNA SUBWAY SYSTEM

1980 through 1990
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Suicides
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Implementation of 
Media Guidelines
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I indicates the first six months and II the second six months.  The media guidelines of the Austrian Association for 
Suicide Prevention went into effect in June 1987 From New England Journal of Medicine, Aug. 1992
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For More Info: www.ReportingOnSuicide.org

• Includes standard two-pager & customizable version

• Coming soon! Spanish-language version• Coming soon! Spanish-language version 



Creating Prevention MessagesCreating Prevention Messages

 Media recommendations also apply

 Additional considerations: Best practices for communications Additional considerations: Best practices for communications 
campaigns
– Use communications in sync with other “E’s”Use co u cat o s sy c t ot e s
– Think creatively about possible behavior changes
– Best audience?
– Best messages?

• Fear messages 
• “KADNAB”



II. Postvention
School Postvention Toolkit
• Get the Facts First
• Crisis Response
• Helping Students Cope

W ki ith th C it• Working with the Community
• Memorialization
• Social MediaSocial Media
• Suicide Contagion
• Bringing in Outside Help
• Going Forward

http://www.sprc.org/library_resources/item
s/after-suicide-toolkit-schools



III Crisis ServicesIII. Crisis Services

1 N ti l S i id P ti Lif li1. National Suicide Prevention Lifeline
 Free, confidential, 24/7
 Ph 1 800 273 TALK (8255) Phone: 1-800-273-TALK (8255)
 Chat: http://www.suicidepreventionlifeline.org/

2.   Crisis Centers
 N ti id t k Nationwide network
 Services vary
 Fi d C t Find a Center: 

http://www.suicidepreventionlifeline.org/GetInvolved/Locator



IV Other Possible Resources/CollaboratorsIV. Other Possible Resources/Collaborators

State government suicide prevention programsState government suicide prevention programs

Statewide coalition or organization (e.g., NAMI)

Local organizations, e.g., community-based suicide prevention, 
trauma/bereavement, mental health organizations

Starting place for local/state resources:Starting place for local/state resources:

SPRC State/Community pages: http://www.sprc.org/states



What is the Railroad Industry’s Role?What is the Railroad Industry s Role?

Issues to ponder and discuss:Issues to ponder and discuss:
 Who speaks to the media about suicide deaths, and when? 

– How can you engage media and various spokespeople proactively?How can you engage media and various spokespeople proactively?

 Your role versus other community partners?
– Working with the media
– After a suicide

Suicide prevention efforts– Suicide prevention efforts 

 Educational efforts: 
– Tension between multiple goals?  “Trains are deadly.”
– Partnering to create effective prevention messages



Suicide Prevention Resource CenterSuicide Prevention Resource Center
Promoting a public health approach to suicide prevention

• Funded by SAMHSAFunded by SAMHSA

• Operated by Education Development Center, Inc. (EDC)

www.sprc.org



SPRC Services and ResourcesSPRC Services and Resources
 E-newsletter (Weekly Spark)E newsletter (Weekly Spark)

 Publications

 Trainings & webinars Trainings & webinars

 Support for the National Action 
Alliance for Suicide Prevention

 Partnership building

 Website:Website: 
 Library
 Best Practices Registry
 Online trainings
 … and much more!


